


Aphea.Bio is dedicated to food security and
ensuring a safe and healthy food chain. We
aim to provide novel, science-based
solutions to build the agriculture of the

future: sustainable, reliable and profitable.

Aphea.Bio is a fully integrated product

development company with an established,
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Obelisc
Expandied to Obelisc in Tech Lane Ghent with scale-up pilot
production (~350m?)

PCG greenhouse
Field (500m?) and greenhouse space (400m?)
at Kruishoutem embedded in PCG

U N IT E D . ; - Tech Lane HQ at BioAccelerator in Tech Lane Ghent, embedded

. Ghent in one of the largest biotech hubs in Europe
KINGDOM

State of the art roof top 8 walk-in growth State of the art lab
greenhouse (600m2) chambers space (~400m?)
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, P E X b 10 Aphea.Bio isin a unique position to deliver novel and powerful solutions to
the market thanks to its innovative R&D platform which bundles several

A S e Tl T unique technologies together to create a high-throughput pipeline for

ot BT e E oA ket discovering new biocontrol and biostimulant products.
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Aphea.Bio go-to-market strategy

Strategic partners in the value chain show serious interest in Aphea.Bio’s technology platform and product pipeline

Various partnering models: from co-development to supply & distribution

Aphea.Bio

Providers
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Full product package for commercial roll-out

©  In-house product development until market readiness

o

o

o
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Intellectual property

Proven efficacy

Production and formulation

Label determination & Registration

Branding

Distributors

Retailer

}_

COMMERCIAL PARTNER

Marketing and sales - logistics & grower support

©  Partner’s further developments for broad distribution until farm gate

o  Marketing efforts: demo trials, printing of technical brochures, training

o  Creating demand & offer of the product: trials, advisors

o  Logistics and financing: manage and finance supply chain
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